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	1
	Retailing  An Introduction, Retail in India & Emergence of Organized Retailing
	Retail Management – Chetan Bajaj chapter 3

	2
	 Meaning Of Retailing And Retailer and Significance Of Retailing
	Chapter 1

	3
	Retail Industry And Economy and Characteristics Of Retailing
	Chapter 1

	4
	Retail Organization- Classification Based On Ownership
	Retail Management- Berman and Evans chapter 4

	5
	Classification Based On Operational Structure
	,,

	6
	Competitive Advantages Of Chain Store
	,,

	7
	Franchising, Supermarket And Hypermarket
	,,

	8
	Store And Non Store Retailing
	Chapter 5 & 6

	9
	Other form of non traditional retailing 
	,,

	10
	Retail Market Segmentation -Introduction
	,,

	11
	Criteria For Effective Market Segmentation
	

	12
	Demographic and Geographic Market Segmentation
	Chapter 7

	13
	Family And Psychographic Segmentation
	,,

	14
	Values And Life Style Segmentation
	,,

	15
	Trade Area Anaysis
	Chapter 9

	16
	Operational management
	Chapter 11

	17
	Pricing in Retailing
	Chapter 17

	18
	Retail Promotion –An Introduction
	Chapter 19

	19
	Selection Of Promotion Mix
	,,

	20
	Advertising An Introduction Objectives Significance
	,,

	21
	Benefits And Types Of Advertising
	,,
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