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	Chapter No
	Topic 
	Suggested Readings 
	Status

	1
	Overview
	West, Ford & Ibrahim: Strategic Marketing
	 

	2
	Marketing strategy: analysis and perspectives 
	 
	 

	3
	Environmental analysis: market information and intelligence 
	 
	 

	4
	Strategic marketing decisions and choices 
	 
	 

	5
	Segmentation, targeting and positioning strategies 
	 
	 

	6
	Relationship strategies
	 
	 

	7
	Product Innovation and Development Strategies 
	 
	 

	8
	Branding Strategies
	 
	 

	9
	Services Marketing Strategies
	 
	 

	10
	Pricing and Distribution Strategies 
	 
	 

	11
	Marketing Communication Strategies 
	 
	 

	12
	E-marketing Strategies
	 
	 

	13
	Strategy Implementation, Control, and Finance/Quantitative Analysis
	 
	 

	14
	Social marketing and corporate social responsibility 
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